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Building ‘Authentic’ From the Ground Up

SD Hotels concentrates on
wellness or ts guests, giving
them a ‘good life’

By SHEILA MARIKAR
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“In our case” he said, “everything is the
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around two distinct travel trends:
wellness and “authentic” experiences.

His company, SD Hotel, turns traditional
Puglia farmhouses into resorts that focus
on fitness (Apulian folk dance classes in
400-year-old olive groves) and otherworld-
ly 5pa treatments (one massage uses “vi-
brational water") in addition to traditions
talian fare (handmade orecchiette

acopus ina broth of jusplucked toma-
toes). Mr. Melpignano now oversees five
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Nebuloni, an owner of the Apulian winery
Masseriali Vll. “We thought he was crazy,
frankly”

to
s in Taly before expanding forther
abroad — perhaps the Caribbean, South
‘America, “even as far as New Zealand.”
He has the
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ness owners s crazy as well. He encour-
ages the local guides employed hy his tour-
y, Indigenus, to befriend their
llnts and ivie them for meal at their
‘homes or swims off secluded beaches.
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